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PLEASE NOTE: SET ARTWORK TO NOMINATED SPECIFICATIONS TO AVOID POTENTIAL MISREPRESENTATION

Double Page Spread

Trim:
Bleed:
Image:

1/2 Page

420mm(w) x 297mmi(h)
430mm(w) x 307mm(h)
400mm(w) x 277mm(h)

(Dark area indicated)

Vertical:
Horizontal:

1/3 Page

88.5mm(w) x 262mm(h)
177.5mm(w) x 130mm(h)

Vertical:
Horizontal:

57mm(w) x 262mm(h)
177.5mm(w) x 85mm(h)

2/3 Page (left)

Vertical:

Strip (right)

120mm(w) x 262mm(h)

Horizontal:

177.5mm(w) x 33mm(h)

Full Page and Back Cover

Material Submission

Trim: 210mm(w) x 297mm(h)
Bleed: 220mm(w) x 307mmi(h)
Image: 190mm(w) x 277mm(h)

(Dark area indicated)

1/4 Page Vertical

Image: 88.5mm(w) x 130mm(h)

Cover Flap (front external)

Trim: 105mm(w) x 150mm(h)
Bleed: 110mm(w) right edge only

Cover Flap (reverse internal)

Trim: 105mm(w) x 297mm(h)

Bleed: 115mm(w) x 307mm(h)

Image: 80mm(w) x 277mm(h)
(Dark area indicated)

Magazine Fly Sheet

Image: 140mm(w) x 200mm(h)

All artwork will only be accepted in the following
electronic formats:

PDF: High resolution 300dpi with image(s) and fonts
embedded.

TIFF, JPEG: High resolution 300dpi at 100% output size.

EPS: High resolution vector art with imagery embedded,
fonts outlined fonts and colours converted to CMYK at
100% output size.

Files up to 15MB can be emailed.
Pease contact AMTIL for instruction for files larger than
15MB.

Copy Deadlines

All files are required strictly as per indicated on
FEATURES (page 4).

Author’s Corrections

Minor changes are acceptable but complete redesigns,
rewrites or style changes will incur a surcharge.

Dimensions

Please ensure dimensions of advertisements are correct,
and that adequate bleed has been allowed (Applicable
Double Page and Full Page advertisements only).

Please avoid placing any text inside a 30mm gutter
(down the centre) of a double page advertisement to
avoid potential readability issues. It is the client/agency’s
responsibility to supply correct material.

An additional charge will result if incorrect artwork is
received and alterations are required.

06




The AMT team do a great job and the quality of the
magazine is very good.

George Buhagiar, Managing Director
Alfex CNC

Magazine and personnel are very professional
and present very well — well done! Keep up the
good work.

Zeb Colic, Managing Director
Taegutec

AMTIL and the AMT magazine deliver targeted
and industry-specific articles to all the right decision-
makers. Well done and keep up the high standards.

Andrew Smith, Managing Director
MTI Qualos

AMT magazine seems to get better each year. It’s a great
publication and always contains very interesting industry
and technical articles. | have read it for several years and
constantly refer to it for information, which assists me in
my role as an Industry Advisor.

Noel Morton
Victorian Industry Capability Network

AMT is a premium magazine which aligns well with

our brand. The articles and advertising covered are

of interest to me and my market. | enjoy the editorial and
profiles and views. With a manufacturing sector facing
uncertainty it is important to have a magazine that is
dedicated to the interests of the industry and

its members.

Paul Cussen, Manufacturing Manager
Landis & Gyr

Would not change a thing. The hardcopy is great as it
sits on my desk for the month for easy reference. Great
all-round mag. Very well set out and easy to read. Look
forward to the mag.

Mark Tiziani, Production Supervisor
Cyclone Industries

An area focussed on small business need and an area
for lobbying the govt. on issues affecting small and large
business manufacturing in Aust. In general, AMT mag
always represents good quality journalism and technical
information and | would like to see this high standard
continue.

Michael Lassak, Manager
Best Engineering

A very useful and informative mag for manufacturing
industry. | find it very useful in gaining knowledge about
new aspects as well as applying concepts in continuous
improvement.

Venkatesh Kittur, Production Manager
Abey Australia

As a member of AMTIL since its inception Lovitt
Technologies has appreciated the information we obtain
from AMT magazine, from the editor to CEO reports
through to manufacturing trends and processes. Also
comments from various government personnel regarding
our industry and general advertising of new machinery
and tooling is of great interest to our organisation.

Mike Ramsay, Chariman
Lovitt Technologies

We use Austech for pretty much brand recognition

— to get our name out there. What we’ve found this
Austech is that people have been coming through

the stand saying we’ve been seeing your ads in the
magazine, so we thought we’d come and have a

look at the products. We still get people coming out

of curiosity to have a look at what we’ve been advertising.
We can attribute a lot of this to AMT.

It justifies the expense!

Martin Calvert
OSG Australia
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Benefits of Advertising

Advertising can be used for the purpose of increasing business or
sales, and with a solid and effective campaign, it can set into motion
many positive impacts within your business. An effective, consistent
and well-planned advertising campaign can reach your customers and
bring cumulative benefits.

Stand out with an effective campaign that sets you apart from your
competition.

Boost traffic across the board via your print and online campaign,
sparking interest and curiosity about your products and services;
prompting your customers to visit your website, sign up for an
e-newsletter or contact you directly.

Brand awareness is an essential objective when advertising as it
increases exposure and builds trust —

the vital key with all customers. Increased exposure delivers increased
opportunity. Consistent, frequent and effective advertising draws

your customer to your offering and sets the stage for future brand
awareness.

Choose the right vehicle such as trade publications that focus
on specific industries relevant to your business success and ones that
hold integrity in the market place. Ensuring your business is visible
through these mediums puts you front and centre in the right target
market.

Advertising will inform and educate your customers of

new advancements and/or product releases. Learning more about
your product or service helps them make a better

informed decision.

Smart businesses view continual marketing and advertising as an
investment rather than a cost. They need to consider what return
on investment they receive in the form of heightened consumer
awareness, improved brand sentiment, or direct sales. Evaluating
the results are vital to confirming the investment and avoid wasteful
messages. Engaging professional graphic designers can help ensure
clarity of message from the very start, giving your audience a succinct

but clear idea of what it is that you offer. This could save valuable

. Australian Manufacturing Technology Institute Limited
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